iT505 - MANAGEMENT AND MARKETING OF HAJJ AREAS AND DESTINATIONS - Turizm Arastirmalari Enstitiisti - Inanc Turizmi Ana Bilim Dali

General Info

Objectives of the Course

The aim of this course is to provide students with a comprehensive and integrated approach to the management and marketing of pilgrimage sites and destinations. It
aims to teach the main factors necessary for the development and successful management of faith tourism destinations.

Course Contents

The goal of tourism is to develop and market a pilgrimage or religious tourism destination. The course will also cover pilgrimage sites, their marketing importance, and
marketing processes. Applied analyses will also be conducted on current examples from Tirkiye and around the world.

Recommended or Required Reading

Michael Stausberg (2011). Religion and Tourism: Crossroads, Destinations and Encounters. The United States: Routledge. S. Pike (2004). Destination Marketing
Organisations. Oxford: Elsevier. Giizel, O., Kéroglu, O. Turist Rehberliginde Uzmanlasma. Nobel Yayinevi 2019

Planned Learning Activities and Teaching Methods

The course will utilize theoretical presentations, case studies, group discussions, literature reviews, and project-based learning. Students are expected to develop an

original project on marketing processes for a designated pilgrimage site.

Instructor's Assistants

Doc. Dr. Sule ARDIC YETIS
Presentation Of Course

The course is given face to face.
Dersi Veren Ogretim Elemanlari

Assoc. Prof. Dr. Sule Ardig Yetis

Program Outcomes

1. Evaluating how tourism can be successfully used to develop and market a pilgrimage site or faith tourism destination.

2. Evaluation of tourist behavior in order to meet the expectations of visitors to faith tourism destinations and pilgrimage sites.
3. Learning the pilgrimage sites of Jewish, Christian, Muslim and pagan religions and worldwide pilgrimage organizations.

Weekly Contents

Order Preparationinfo

1

Michael Stausberg (2011). Religion and Tourism:

Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlasma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:

Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlagma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:

Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlasma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:

Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Glizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlagma. Nobel Yayinevi.

Laboratory

Destination management
and tourism system, factors
that shape destination
management

The necessity of destination
management, destination
management functions

Destination marketing,
external marketing process
in destinations

Destination sales
development studies, the
role of tour operators and
travel agencies in
destination marketing,
internal marketing process
in destinations,

TeachingMethods

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Theoretical

Destination management
and tourism system, factors
that shape destination
management

The necessity of destination
management, destination
management functions

Destination marketing,
external marketing process
in destinations

Destination sales
development studies, the
role of tour operators and
travel agencies in
destination marketing,
internal marketing process
in destinations,

Practise
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11

12

13

14

Michael Stausberg (2011). Religion and Tourism:
Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlasma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:
Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlasma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:
Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Glizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlagma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:
Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlagma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:
Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlasma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:
Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlagma. Nobel Yayinevi.
Michael Stausberg (2011). Religion and Tourism:
Crossroads, Destinations and Encounters. The
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Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlasma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:

Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlagma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:

Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlasma. Nobel Yayinevi.

Michael Stausberg (2011). Religion and Tourism:

Crossroads, Destinations and Encounters. The
United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, ©. (2019). Turist
Rehberliginde Uzmanlagma. Nobel Yayinevi.

Laboratory

Faith tourism and basic
concepts related to faith
tourism, emergence and
importance of faith tourism

Profile of religious tourists,
motivations of religious
tourists, marketing in
religious tourism

Religious Tourist Typology
in Destination Marketing

Motivation in Religious
Tourism in Terms of
Destination Marketing

Prominent Faith Tourism
Destinations and Venues in
Turkey

Prominent Faith Tourism
Destinations and Places in
the World

Prominent Faith Tourism
Destinations and Places in
the World

Stakeholder Management
in Pilgrimage Areas and
Destinations

Article Analysis
Presentations

Article Analysis
Presentations

TeachingMethods

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback
Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Lecture Method
Applied Training
Case Study Method
Question-Answer
Method Evaluation
and Feedback

Theoretical

Faith tourism and basic
concepts related to faith
tourism, emergence and
importance of faith tourism

Profile of religious tourists,
motivations of religious
tourists, marketing in
religious tourism

Religious Tourist Typology
in Destination Marketing

Mid-Term Exam

Motivation in Religious
Tourism in Terms of
Destination Marketing

Prominent Faith Tourism
Destinations and Venues in
Turkey

Prominent Faith Tourism
Destinations and Places in
the World

Prominent Faith Tourism
Destinations and Places in
the World

Stakeholder Management in
Pilgrimage Areas and
Destinations

Article Analysis
Presentations

Article Analysis
Presentations

Practise



Order Preparationinfo Laboratory TeachingMethods Theoretical

15 Michael Stausberg (2011). Religion and Tourism: Article Analysis Lecture Method Article Analysis
Crossroads, Destinations and Encounters. The Presentations Applied Training Presentations

United States: Routledge. S. Pike (2004).
Destination Marketing Organisations. Oxford:
Elsevier. Giizel, O, Kéroglu, O. (2019). Turist
Rehberliginde Uzmanlasma. Nobel Yayinevi.

Workload

Activities Number
Derse Katihm 14

Vize 1

Final 1

Ara Sinav Hazirhk 2

Final Sinavi Hazirlik 2
Arastirma Sunumu 1

Ders Oncesi Bireysel Calisma 14

Ders Sonrasi Bireysel Calisma 14

Assesments

Activities
Ara Sinav
Final

Performans Odevi

Case Study Method
Question-Answer
Method Evaluation
and Feedback

PLEASE SELECT TWO DISTINCT LANGUAGES
3,00

1,00

1,00

10,00

10,00

5,00

3,00

3,00

Weight (%)
40,00
50,00
10,00

Practise



inang Turizmi Ana Bilim Dali / INANC TURIZMi ( YUKSEK LISANS - TEZLI ) X Learning Outcome Relation

P.O.1 P.O.2 P.O.3 PO.4 PO.5 PO.6 PO.7 PO.8 PO.9 PO.10 P.O.11 P.O.12 P.O.13 P.0.14 P.O.15

LO.1 3 3
LO.2 5 2
LO.3 5 3

P.O.2:

P.O.3:

P.O0.4:

P.O.5:

P.0.6:

P.O.7:

P.0.8:

P.0.9:

P.0.10:

P.O.11:

P.0.12:

P.0.13:

P.O.14:

P.O.15:

LO.1:

LO.2:

LO.3:

2 5 1 2 1 5 5 2 3 1 2 2 1
5 3 5 1 3 5 3 3 3 3 3 3 3
5 3 3 3 3 5 3 3 3 3 3 3 3

Turizmin barisa ve kulttrlerarasi diyaloga katkilarini, turizm sektortinin isleyisi ve sistem icerisindeki aktorlerin rollerini de géz 6niine alarak
anlar, analiz eder, sorgular, turizmin toplumlar arasindaki uzlasma ve anlayisa katkilarini artiracak ¢oztimler tretir

inang turizminin turizm sektéri icindeki yerini ve énemini kavrar, bu turizm tiiriiniin dinamiklerini makro ve mikro agilardan bitincil bir
bakis agisi ile anlar, analiz eder, sorgulayabilir ve sorunlarin ¢éziimlerine iligskin karar verebilir.

Kiiresel 6lcekte inang sistemleri ve inang temelli insan hareketlerinin tarihsel gelisimini ve isleyisini kavrayarak bu konulari 6nyargisiz,
tarafsiz, bilimsel ve etik bir bakis agisi ile anlayabilir, analiz edebilir, sorgulayabilir ve sorunlarin ¢éziimlerine iliskin karar verebilir.

inang turizmi kapsamindaki konulara disiplinler arasi bir yaklasim ve biitiinciil bir bakis acisi ile yaklasarak bu alanda yasanan gelismeleri
izleyebilir, yorumlayabilir, tartisabilir ve bilimsel ¢cziimler Uretebilir.

inang sistemlerinin ve turizm sektériiniin temelinde yer alan bireysel iliskilerin, grup iliskilerinin, toplumsal iliskilerin ve inanc amach seyahat
eden turistlerin davraniglarinin temel niteliklerini anlayabilir, kulttrel farkliliklari, catismalari algilayabilir, yorumlayabilir, karsitlik ve sorunlara
hosgori ve anlayis cercevesinde bariscil ve etik ¢oztimler sunabilir.

Anadolu daki ve diinya Gzerindeki farkli inang sistemlerine ait arkeolojik sitelerin, yapilarin, kutsal mekanlarin, festival ve etkinliklerin,
destinasyonlarin tarihini ve turizm agisindan énemini anlayabilir, analiz edebilir ve sirdurebilirlik kapsaminda kdlttrel ve toplumsal

degerlerini sorgulayabilir.

Dinler tarihi tizerine edindigi kapsamli bilgileri inang turizminin gelisimi ve turizm sektoriindeki paydaslarin toplumsal barisa ve
kulturlerarasi iletisim ve anlayisa katkilarini gliclendirecek yonde kullanabilir, dneriler getirebilir.

inang turizminin kendine 6zgu dinamiklerini ve gerektirdigi hassasiyetleri, bu alanda faaliyet gésteren isletmelerin isleyislerini makro ve
mikro agilardan buttincl bir bakis agisi ile anlayabilir, analiz edebilir, sorgulayabilir ve sorunlarin ¢éziimlerine iliskin karar verebilir.

inang turizmi alaninda faaliyet gosterecek bir isletmeyi kurabilmek, yiritebilmek ve yénetebilmek icin gerekli olan teorik bilgiyi edinir,
edindigi bilgileri pratige uyarlayabilirve inisiyatif kullanabilir.

Alaniyla ilgili konulari, disiplinler arasi bir yaklasimin getirdigi farkli ve bitincul bakis agisi ile degerlendirebilir, etik ilkeleri benimseme ve
bunu bilimsel durus ve yaklasimlarina yansitarak farkli inanc ve fikirlere saygili olur.

Bilgi ve verileri mesleki anlamda tanimlar, analiz eder, sentezler, yorumlar ve degerlendirir.

Bilimsel arastirma yontemlerini kullanarak alaniyla ilgili bir arastirmayi planlar, yiritir, degerlendirir ve rapor halinde sunar.
Toplumsal ve mesleki etik degerleri kavrar, elestirel bakis agisiyla degerlendirir ve uygun davranislar gelistirir.

Edindigi bilgi ve becerileri analiz eder, elestirel sekilde yorumlar ve degerlendirir.

Alaninda uzmanlik gerektiren konularda bir calismayi baskalariyla ve bagimsiz olarak etkin bir sekilde yurutr.

Turizmin bir hac alani ya da inang turizmi destinasyonu gelistirmek ve pazarlanmasini saglamak amaciyla basarili bir sekilde nasil
kullanilabileceginin degerlendirilmesi.

inang turizmi destinasyonlari ve hac alanlari ziyaretcilerinin beklentilerini karsilayabilmek amaciyla turist davraniginin degerlendirilmesi.

Yahudi, Hiristiyan, Misliman ve pagan dinlerin hac alanlari ile diinya ¢apindaki hac organizasyonlarinin égrenilmesi.
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